
GTX Corp brings personal location-based services to 
the masses with Google Maps API Premier

Business

Wherever you go, there you are, goes the saying – but others might have a tough 
time finding you, at least until now. With GTX Corp’s Personal Location Services, 
people can go online and, via an intuitive interface, track the exact location of 
loved ones, or even their high-value assets. GTX offers miniaturized assisted Global 
Positioning Satellite (GPS) tracking and cellular location-transmitting technology for 
consumer products and applications. The company’s business model is to deliver 
solutions to consumers in a wide variety of wearable location devices, from shoes to 
tiny clip-on devices no larger than a small matchbox, by licensing its core technology 
to branded consumer product partners.

The technology has a vast number of uses, from embedded GPS athletic belts that 
enable athletes and their fans to track progress and performance during events like 
triathlons, to devices and footwear that can help track the whereabouts of Alzheimer’s 
sufferers, or cell phone applications for social networking. “We don’t make the shoes,  
phones, life preservers, motorcycles, laptops, or other items; we just make them 
track-able,” explains GTX Senior VP of Business Development Ron Pellegrini.

Challenge

Tracking vehicles and corporate assets using GPS is nothing new – it’s been done 
for years. But GTX Corp faced a unique challenge: how to take a mature technology  
originally designed for industry and reconfigure it to be consumer-friendly. The 
first hurdle was miniaturizing the radio-frequency GPS transceivers and providing 
enough rechargeable battery capacity so that they would fit into consumer products. 
The second was enhancing GPS to the point that coverage and reception would be 
possible indoors, within residential dwellings. Finally, GTX needed a way to simplify 
the online tracking user 
interface so that the 
average consumer could 
readily understand the 
software and engage in  
the tracking process.  
“We had to be sure that  
consumers wouldn’t 
struggle with any  
complexity in using  
our online monitoring 
portal,” says Director of  
Business Development  
Eric Stalnaker. “We 
needed a lifestyle 
technology familiar to 
the consumer (Google 
Maps), and this helped 
control the costs of 

“Google Maps enabled  
us to deliver a solution  

that the average consumer 
can use right away,  
without difficulty.” 

Eric Stalnaker
Director of Business Development 
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Company: GTX Corp (OTCBB: GTXO): 
www.gtxcorp.com

Industry: Location-based services

Goal: Provide consumer-friendly location-
tracking services

Solution: Anyone who has wanted to 
gauge a friend’s exact location during a 
marathon, or was trying to find a relative 
suffering from Alzheimer’s who had 
wandered off, can appreciate GTX Corp’s 
Personal Location Services (PLS). GTX’s 
GPS module, which can be designed into  
licensees’ wearable devices such as 
shoes, or worn on belts, clipped onto 
clothing, zipped into pockets, or carried 
such as in a PDA – provide “always-on” 
assisted-GPS tracking. The location-
reporting technology, which provides  
intuitive real-time location coordinates,  
is rendered for viewing on Google Maps.
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providing this valuable service.”

Solution

Based on its intuitive design and widespread adoption among consumers, GTX Corp 
selected Google Maps API Premier as the basis for its online portal. GTX considered 
other mapping options, but selected Google Maps because of its widespread use 
and superb user interface. “It’s clear that Google spent a lot of time and money to 
make the Google Maps interface extremely easy to use,” says Stalnaker. “Why not 
capitalize on that?”

Using Google Maps API Premier as the basis, the GTX technical team created a 
24/7 monitoring portal to track GTX-enabled devices. End users pay a subscription 
fee for portal access, much like the usage and payment model for cell phones.  
Accessible via the internet, mobile phones, PDAs, and other devices using the AT&T 
Wireless service, the portal provides the whereabouts of users at the current time as  
well as a history of the person’s location over the last several months. The real-time 
location coordinates are rendered on a Google Map. The portal also provides key 
performance information like speed, bearing, altitude, and battery life. As an added 
service, GTX’s GeoFence technology can be set up on the portal to deliver proactive 
alerts via text message or email to a guardian if the user breaches a pre-defined, 
customizable geographic area. “You could set up GeoFence to alert you if, for 
instance, your child leaves his elementary school at 11 a.m. – when you know he 
should be in class,” explains Pellegrini.

Results

Stalnaker reports that integrating Google Maps API Premier into the GTX solution 
was fast and streamlined. “Our developers noted that it was very straightforward 
integrating Google Maps API Premier into our platform, and Google provided  
exceptional resources that made the process efficient and fast,” he says.

Most important, the use of Google Maps has made GTX’s Personal Location Services 
highly accessible and recognizable to our partners and their consumers. “Our goal 
is to help people and society – so we absolutely can’t give people technology that is 
tough to use,” says Pellegrini. “Google Maps enabled us to deliver a solution that 
the average consumer can use right away, without difficulty.” Stalnaker adds that 
the use of Google Maps has kept GTX’s customer support exposure and expense to a 
minimum.

GTX signed its first license agreement with MyAthlete LLC www.myathlete.biz/
index-4.html to provide professional and amateur athletes, coaches, and event  
promoters with a solution worn on a belt that tracks and reports the location,  
elevation, time, and speed of runners, bikers, swimmers, kayakers, skiers, and other 
athletes. With all of the possible applications of their technologies, expect to see 
GTX solutions coming soon to a device near you.
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For more information, visit
www.google.com/enterprise/maps/

ABOUT Google Maps API Premier

By adding Google Maps to your website, 
your business can help shoppers find 
stores or generate new leads. Combining 
company data with Google Maps provides 
a relevant information that will keep your 
customers coming back. Even on the 
busiest of websites, Google Maps provides 
fast, relevant results within a familiar, 
easy-to-use interface.

“Our developers noted that it was very straightforward integrating 
Google Maps API Premier into our platform, and Google provided 
exceptional resources that made the process efficient and fast.” 


